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Universitas Medan Area. 
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saran-saran yang telah ibu berikan kepada peneliti. 
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yang banyak membantu dan memberikan masukan yang bermanfaat.  
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10. Seluruh Staff Tata Usaha Fakultas Psikologi Universitas Medan Area:  Bang Mimi, 
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mendukung segala apapun yang terbaik agar peneliti bisa terus maju dan sukses, 

sehingga skripsi ini terselesaikan dengan baik, dan alm, ibunda tercinta Netti Sakdiah 

yang selama hidupnya terus memberikan doa, motivasi, kasih sayang, dan cinta yang 
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Akhirnya dengan segala kerendahan hati, Peneliti  menyadari bahwa laporan  ini 
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Putri Damaiyani  

  

UNIVERSITAS MEDAN AREA



v 
 

DAFTAR ISI 

KATA PENGANTAR ...................................................................................................   i 

DAFTAR ISI .................................................................................................................  iii 

BAB I ....................................................................................................................... ......   1 

PENDAHULUAN .........................................................................................................   1 

A. Latar Belakang ....................................................................................................   1 
B. Identifikasi Masalah ............................................................................................  9 
C. Batasan Masalah .................................................................................................  11 
D. Rumusan Masalah ..............................................................................................  11 
E. Tujuan Penelitian ................................................................................................ 12 
F. Manfaat Penelitian ............................................................................................. 12 

BAB II ...................................................................................................................... .....  13 

TINJAUAN PUSTAKA ................................................................................................  13 

A. Sales Promotion Girls ........................................................................................  13 
1. Pengertian Sales Promotion Girls ................................................................  13 
2. Tujuan Promosi Penjualan ...........................................................................  17 
3. Karakteristik Promosi Penjualan .................................................................  17 
4. Kemampuan Yang Harus Dimiliki Seorang SPG ........................................  18 
5. Kualitas SPG Dinilai Berdasarkan Ketrampilan Komunikasi ..................... 20 

B. Kepercayaan Diri ...............................................................................................  23 
1. Pengertian Kepercayaan Diri .......................................................................  23 
2. Karakteristik Individu Yang Memiliki Kepercayaan Diri ...........................  24 
3. Faktor-Faktor Yang Mempengaruhi Kepercayaan Diri ...............................  28 
4.  Aspek-Aspek Kepercayaan Diri ..................................................................  33 

C. Faktor-Faktor yang Mempengaruhi Kepercayaan Diri  SPG .............................  34 
D. Kerangka Konseptual ......................................................................................... 35 

BAB III ..........................................................................................................................  36 

METODE PENELITIAN ..............................................................................................  36 

A. Tipe Penelitian ....................................................................................................  36 
B. Identifikasi Variabel ...........................................................................................  36 
C. Defenisi Operasional ..........................................................................................  37 
D. Populasi dan Sampel ...........................................................................................  37 
E. Metode Pengumpulan Data .................................................................................  38 
F. Validitas dan Realibilitas ....................................................................................  40 
G. Metode Analisis Data ..........................................................................................  42  

UNIVERSITAS MEDAN AREA



vi 
 

 

BAB IV .......................................................................................................................... 43 

LAPORAN PENELTIAN ............................................................................................. 43 

A. Orientasi Kancah dan Persiapan Penelitian ....................................................... 43 
1. Orientasi Kancah Penelitian ........................................................................ 43 
2. Persiapan Penelitian .................................................................................... 44 

B. Pelaksanaan Penelitian ...................................................................................... 47 
C. Analisis Data dan Hasil Penelitian .................................................................... 48 
D. Pembahasan ....................................................................................................... 61 

 

BAB V .......................................................................................................................... 68 

PENUTUP .................................................................................................................... 68 

A. Kesimpulan ....................................................................................................... 68 
B. Saran ................................................................................................................. 71 

DAFTAR PUSTAKA .................................................................................................  73 

DAFTAR TABEL  ..................................................................................................... vii 

DAFTAR LAMPIRAN .............................................................................................. viii 

  

UNIVERSITAS MEDAN AREA



vii 
 

 

DAFTAR TABEL 

Tabel 

1. Distribusi butir skala identifikasi faktor-faktor yang mempengaruhi  
kepercayaan diri pada sales promotion girls sebelum uji coba ...................... 45 

2. Distribusi butir skala identifikasi faktor-faktor yang mempengaruhi  
kepercayaan diri pada sales promotion girls sesudah uji coba ...................... 46 

3. Faktor-faktor yang mempengaruhi kepercayaan diri 
 pada sales promotion girls ...........................................................................  50 

4. Frequency tabel .............................................................................................  51 
a. Konsep diri ..............................................................................................  51 
b. Harga diri ................................................................................................  52 
c. Kondisi fisik ............................................................................................  53 
d. Pengalaman hidup ...................................................................................  55 
e. Pendiddikan ............................................................................................  56 
f. Jenis pekerjaan ........................................................................................  57 
g. Lingkungan .............................................................................................  58 
h. Ekonomi keluarga ...................................................................................  60 

  

UNIVERSITAS MEDAN AREA



viii 
 

DAFTAR LAMPIRAN 

LAMPIRAN 

A. Skala Penelitian ................................................................................................. 75 
1. Skala faktor-faktor yang mempengaruhi kepercayaan diri pada sales  

promotion girls sebelum uji coba ................................................................ 75 
2. Skala faktor-faktor yang mempengaruhi kepercayaan diri pada sales  

promotion girls sesudah uji coba ................................................................. 82 
B. Data Butir-Butir Sahih ........................... ........................................................... 86 

1. Data butir-butir sahih sebelum uji coba ....................................................... 86 
2. Data butir-butir sahih sesudah uji coba ....................................................... 96 

C. Uji coba Validitas & Reabilitas ......................................................................... 105 
D. Analisis Deskriptif ............................................................................................. 116 
E. Pie Chart ............................................................................................................ 122 
F. Crosstabs ............................................................................................................ 130 
G. Surat Bukti Penelitian ........................................................................................ 137 

 

UNIVERSITAS MEDAN AREA




