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Lampiran 2.

Variabel Brand Image (X1)

Total

Skor

34
33
31

34
32

32

28

38
32

34
32

32

32

30
38

34
35
35

37

37

39

36
34
36
40

35

32

40

35

34
40

33
34
39

36
32

28

30
40

40

29

35

36
36

32
1.551

8

195

201

193

199

Jawaban Responden

192

193

184

194

No.

Res

10
11
12
13
14
15
16
17
18
19
20
21

22
23
24
25
26
27
28
29
30
31

32
33
34
35

36
37

38
39
40

41

42

43

44
45

Total

Sumber : Hasil Penelitian Angket Tahun 2016
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Lampiran 3

Variabel Kualitas (X2)

Total

Skor

36
35

37

35

34
36
39

32

34
35
34
33
34
37

35

34
35

36
35

36
34
30
29
38

39

31

39

37

34
37

39

33
38

37

35

30
36
39

39

37

39

38
40

37

39

1.606

8

198

198

203

204

Jawaban Responden

199

204

200

200

No.

Res

10
11
12
13
14
15
16
17
18
19
20
21

22
23
24
25
26
27
28
29
30
31

32
33
34
35

36
37

38
39
40

41

42

43

44
45

Total

Sumber : Hasil Penelitian Angket Tahun 2016
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Lampiran 4

Variabel Keputusan (Y)

Total

Skor

41

41

39
42

39
40

36
46

40

42

39
40

39
37
44
43

45

44
44
47

46

37

37
45

50
36
40

50
36
45

50
36
47

48

41

35
41

45

50
47

42

46

49

47

44

10

197 | 1.918

186

195

199

193

193

Jawaban Responden

188

192

185

190
Sumber : Hasil Penelitian Angket Tahun 2016

No.

Res

10
11

12
13
14
15
16
17
18
19
20
21

22

23
24
25
26
27

28

29

30
31

32

33
34
35

36
37

38
39

40

41

42

43

44

45

Total
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Lampiran 5. Uji Validitas dan Reliabilitas
Variabel Brand image

Reliability
Reliability Statistics
Cronbach's Alpha| N of Items
.826 8
Item-Total Statistics
Scale Mean if | Scale Variance if | Corrected Item- |Cronbach's Alpha
Item Deleted Item Deleted Total Correlation | if tem Deleted
ql 30.1556 7.998 .762 778
g2 30.3778 8.831 .332 .839
g3 30.1778 7.968 .788 776
g4 30.2000 8.936 .376 .829
g5 30.0444 8.862 .362 .832
g6 30.1778 7.968 .788 776
q7 30.0000 8.773 .383 .829
g8 30.1333 7.891 .789 774
Variabel Kualitas Produk
Reliability
Reliability Statistics
Cronbach's Alpha| N of Items
674 8
Item-Total Statistics
Scale Mean if | Scale Variance if | Corrected Item- |Cronbach's Alpha
Item Deleted Iltem Deleted Total Correlation | if ltem Deleted
q9 31.2444 5.962 .360 .645
qlo 31.2444 5.643 443 .625
gll 31.1556 5.907 .338 .649]
gql2 31.2667 5.564 .362 .645
ql3 31.1556 5.771 .352 .646
gqla 31.1778 5.831 .329 .652
gl5 31.2889 5.710 .382 .639]
glé 31.2889 5.892 .352 .646
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Variabel Keputusan beli

Reliability
Reliability Statistics
Cronbach's Alpha| N of Items
.762 10
Item-Total Statistics
Scale Mean if | Scale Variance if | Corrected Item- |Cronbach's Alpha
Item Deleted Item Deleted | Total Correlation | if ltem Deleted
ql7 38.4000 15.427 575 722
qls 38.5111 16.983 418 .745
ql9 38.3556 14.007 .604 712
g20 38.4444 14.798 379 .758
g21 38.3333 15.909 316 762
22 38.3333 16.682 514 .736
g23 38.2000 16.527 .337 .754
q24 38.2889 16.256 .596 727
g25 38.4889 17.028 .394 747
g26 38.2444 16.734 .348 752
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Lampiran 6.
Uji Asumsi Klasik

1. Uji Normalitas Data

One-Sample Kolmogorov-Smirnov Test

Bran Image | Kualitas Produk | Keputusan
N 45 45 45
Normal Parameters?® Mean 34.4667 35.6889 42.6222
Std. Deviation 3.27247 2.68686 4.39157
Most Extreme Differences  Absolute .108 .109 .090
Positive .108 .087 .089
Negative -.092 -.109 -.090
Kolmogorov-Smirnov Z .723 734 .602
Asymp. Sig. (2-tailed) 672 .654 .861

a. Test distribution is Normal.
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Normal P-P Plot of Regression Standardized Residual

1.0
081
0
-]
™
o
E 067
=]
Q
-]
H &
o 4
)
o
o
w
0.2
00 T T T T
0o 02 04 08 DE 110
Observed Cum Prob
2. Uji Multikolinieritas
Coefficients?®
Standardized
Unstandardized Coefficients Coefficients Collinearity Statistics
Model B Std. Error Beta Tolerance VIF
1 (Constant) -21.113 5.266
Bran Image .886 .096 .660 .999 1.001
Kualitas Produk 931 117 .569 .999 1.001

a. Dependent Variable: Keputusan
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3. Uji Heteroskedastisitas

Scatterplot
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Regression Standardized Predicted Value
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Lampiran 7.

Uji Hipotesis
1. UjiF
ANOVA®°
Model Sum of Squares df Mean Square F Sig.
1 Regression 665.278 2 332.639 76.218 .000°
Residual 183.300 42 4.364
Total 848.578 44
a. Predictors: (Constant), Kualitas Produk, Bran Image
b. Dependent Variable: Keputusan
2. Uji tdan Regresi Linier Berganda
Coefficients®
Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) -21.113 5.266 -4.009 .000
Bran Image .886 .096 .660 9.197 .000
Kualitas Produk 931 117 .569 7.935 .000
a. Dependent Variable: Keputusan
3. Uji Determinasi
Model Summaryb
Adjusted R Std. Error of the
Model R R Square Square Estimate
1 .885% .784 774 2.08909]

a. Predictors: (Constant), Kualitas Produk, Bran Image

b. Dependent Variable: Keputusan
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